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   At a recent marketing conference, I  
confirmed something I always knew about 
myself.   My number one personality trait is the 
need for competition, the second most dominate 
trait is the need for knowledge.  That explains 
everything.  I love competition.  
For example, when our kids 
were growing up, building 
gingerbread houses wasn’t 
just a Christmas tradition.  
It became a competition of 
who can make the tallest, 
most inventive, or most 
architecturally significant 
graham cracker structure with 
the most candy per square inch.  
   The need for knowledge 
is addictive.  I love to know 
how things work or see how 
they’re made.  That certainly explains the various 
symposiums and other such events I attend in an 
attempt to gain even more knowledge to make me 
a better architect and builder.  

Both of these traits have become a passion for 
me. I have channeled my need for competition 
into a “need for speed”.  Those that know me are 
aware that I race cars as a hobby, specifically a 
Formula Vee in road racing competition with the 

Sports Car Club of America.  This 
is competitive, wheel to wheel 
racing, with the reward a simple 
trophy, if all goes well.  Racing can 
be intense and requires one  to be 
intensively focused to be successful.  
This passion for auto racing tends 
to drive everything else I do in life.  
In many ways, it makes no sense, 
but has brought me friends from all 
across the country and memories 
that will last forever.  
   So what is your passion?  Have 
you taken a look inside yourself to 

examine your personality traits and what drives 
you?  As you get older, you realize that indeed 
life is short.  So follow your passion and have 
few regrets.  

The Newsletter of Studio21 Architects
www.studio21architects.com

A Note from Bill
Bill Styczynski in the 

rain at Grattan Raceway

photo by: 
Dan Sheehan Photographs

www.BlackWindSix.com



   
   

   
   

   
   

   
  

Transformation of an old 
home to a new home per-
fect for raising a family.

before

Renovaton in 
Downers Grove



   
   

   
   

   
   

   
  

Studio21 Architects recently designed this 
major overhaul of a dated two bedroom ranch 
home to a 3 bedroom 2 floor craftsman style 
home in Downers Grove.  A family of four 
was looking to create their new family home in 
Downers Grove, and were looking for a place 
close to public transportation.  
   The existing home had the right location and 
a good foundation to start from, but the home 
itself wasn’t nearly hitting the mark.  One of the 
design challenges of this home was giving the 
family the open concept living space on the first 
floor that they were looking for that contained 
almost no interior walls.  We were able to do 
this by using wood floor trusses that could span 
the entire width of the home and allow for easy 
installation of the mechanical and plumbing sys-
tems.  In all we were able to give them the open 
concept living with lots of natural light that they 
were looking for on the first floor, along with 3 
bedrooms, 2 baths and laundry on the 2nd floor.  
This large transformation has taken a small 
home that had come to the end of its days, and 
made a new home perfect for raising a family. 
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1 NEW COVERED PORCH
2 FAMILY ROOM
3 BATHROOM
4 DINING ROOM

5 KITCHEN
6 OFFICE
7 BEDROOM
8 LAUNDRY

GROUND - FLOOR PLAN SECOND - FLOOR PLAN
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The American Lawn

WaterSense

A while back the Atlantic ran a major piece 
entitled “The American Lawn: A Eulogy”. 
As the title suggests, the American lawn, 
the symbol of suburbia has now outlived its 
purpose. As I have written in the past, we are 
being faced with a water shortage in many 
parts of the United States. In places like 
Nevada, they will pay you to take out sod and 
replace it with “native” landscaping. Once it’s 
removed, a deed restriction is placed on the lot 
and sod will never again be allowed on the lot. 
   Conservationists say the first priority for 
water must be humans , then agricultural - sod 
does not make the list. Building codes are 
being changed to say you can’t have non-
native plantings. On T.V., they interviewed 
some government officials saying that sod is 
non-native to the United States. The seeds for 
most of the turf grasses in the U.S. comes from 
overseas. For example, Kentucky Bluegrass 
originally came from Europe and Northern 
Asia. Bermuda grass was originally from 
Africa and Zoysia grass was originally from 

east Asia. This means that while the grasses 
can certainly survive here, they will probably 
not, on their own survive. The lawn that most 
Americans want, generally requires more 
water than natural rainfall provides. By EPA’s 
own estimate, nationwide we require 9 billion 
gallons a day to keep green. 
   A 2005 NASA study derived from satellite 
imaging—the most recent study available—
found that turf grasses took up nearly 2% of 
the entire surface of the continental U.S. There 
were in all, around 40 million acres of lawn 
in the continuous U.S., which meant that turf 
grasses took up roughly three times as much 
area as irrigated corn. This means that turf 
grasses—vegetables nobody eats—were the 
single largest irrigated crop in the country. 
Absurd. 
   A trend that has developed in some western 
states like California, Arizona and Nevada, 
where the government is paying people $1 to 
$4 per square foot to get rid of their lawns is 
expected to continue to grow.

DICK GREENWOOD
Builder, Broker, Explorer.
Director Builder Marketing
Dick.Greenwood@cbexchange.com

An article shared by permission 
from Dick Greenwood.  Dick 
News & View. 08/22/16

WaterSense is partnership program by the 
U.S. Environmental Protection Agency, seeks 
to protect the future of our nation’s water 
supply by offering people a simple way to use 
less water with water-efficient products, new 
homes, and services.
   The program seeks to help consumers make 
smart water choices that save money and 
maintain high environmental standards without 
compromising performance. Products and 
services that have earned the WaterSense label 
have been certified to be at least 20 percent 
more efficient without sacrificing performance.
   Upgrading to more efficient WaterSense 
labeled products can help us to save billions 
of gallons of water in the country every 
year. Something as simple as twisting on a 

WaterSense labeled aerator and upgrading 
to a WaterSense labeled faucet could save 
a household 11,000 gallons over the life of 
the faucet. Learn more about how you can 
save water and help WaterSense preserve and 
protect our nation’s water resources.
   The WaterSense label makes it easy 
for consumers to recognize products and 
programs that save water without sacrificing 
performance or quality. Independent, third-
party licensed certifying bodies certify that 
products meet EPA criteria for water efficiency 
and performance by following testing and 
certification protocols specific to each product 
category. Products that are certified to meet 
EPA specifications are allowed to bear the 
WaterSense label.


